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Every farm has a story. 
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Grew up as the sixth-generation on our 
family apple farm. 

Promoting apples was a vocation, passed 
from generation to generation.

Storytelling is vital to the success of a brand 
because of the connection building power. 

“People don’t buy what you do, they buy 
why you do it”. –Simon Sinek 

Tell the story of your farm, connect with 
consumers, and use some of these tools 
along the way. 



The Purpose
Our goal was to offer our members a set of tools 
filled with best practices resources to guide industry 
communications. 

This toolkit is designed for members who are 
operating B2C operations that would benefit from 
having communication tools at their fingertips. 

Perfect for farm markets, midsize orchards, and 
roadside stands.
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• Social Media Tips & Tricks

• Health Benefits Summary
• Social Media Photo Guidelines

• Crisis Plan Steps

• USApple “How-To Canva” Postcard
• Standard Press Release Template

• Event Media Alert Template

• Backgrounders



Social Media 
Tips + Tricks

Each social media platform 
is different. 

The member toolkit helps 
you decide what is best for 
your business and how to 
use it to your advantage. 
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Social Media
Photo Guidelines
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This guide can help you capture great images for 
your brand, using just your smart phone. 

1. Look for good lighting
2. Know when (not) to use flash
3. Don’t zoom. Ever. 
4. Clean that lens!
5. Don’t forget composition. 



Health Benefits Summary
Breakdown of the promising research studies 
that show linkage between the following:
• Weight Loss
• Brain Health
• Cancer
• Metabolic Syndrome
• Antioxidants
• Heart Health
• Immunity
• Gut Health
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Apples as medicine is a powerful storyline to 
share with consumers. It’s a message that 
resonates and needs to be amplified!



In the event of a critical incidence, we’ve created some helpful 
procedures to implement immediately or within the first 48 
hours of a crisis. 

Not all apply to each business but there are items to consider, 
no matter the size of your operation. 

The checklist offers a simplified SOP checklist, in the event of 
an incident. 

Crisis Plan
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Helpful How-To 
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For apple businesses of any size and scale, user-friendly design tools like Canva help 
you produce polished marketing pieces easily and cost-effectively.

Our step-by-step guide will help you create an account, along with a customer 
postcard to begin promoting your business. 



Press Release & Event 
Media Alert Templates
• Share a media release or event alert quickly with our 

plug and play templates.
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Backgrounders

Utilize the 12 backgrounder guides that provide in-
depth industry information to help drive your 
communications. 

• Agriculture Labor

• Listeria

• Apples & Wax

• Apple Storage

• Apple Stages: From tree to grocery store

• Pesticide Data Program

• Apple Juice & Arsenic

• Annual “Dirty Dozen” List
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Visit the 
homepage for 
www.usapple.com

1
Access the 
member login

2
Enter your login 
credentials

3
Click on 
“Communications 
Toolkit” to access 
all the resources
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http://www.usapple.com/


Thank you.
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